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Perspéttives on
Neuropathic Pain

Editorial Topics 2012

The Pain Practitioner

The official magazine of the
AMERICAN ACADEMY OF PAIN MANAGEMENT
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Each issue of The Pain Practitioner offers a variety of pain management editorial topics, with one focus topic. Focus topics for 2011 are:

Spring: Opioids/REMS ¢ Summer: Myofascial Pain ¢ Fall: Energy Medicine ¢ Winter: Post-conference Review
Each issue also contains editorials based on the top preferences of our membership: Low Back Pain - Neuropathic Pain - Fibromyalgia
Complex Regional Pain Syndromes  Headache « Rheumatology - Lifestyle

Publisher

The American Academy of Pain Management
13947 Mono Way Suite A « Sonora, CA 95370
209-533-9744 phone « 209-533-9750 fax

Product and Advertising Sales

Sheila Miller, Account Manager

Email: sheila@aapainmanage.org

Jillian Manley, Director of Sales and Marketing
Email: jillian@aapainmanage.org

Editorial

The Pain Practitioner, the quarterly magazine of the American
Academy of Pain Management, provides over 10,000 clinicians who
treat people with pain with current, useful, and interesting
information on a variety of pain management topics. Every issue also
includes updates, legislative/policy, resources, and advocacy
information.

Affiliation
American Academy of Pain Management « Established 2004

Subscription Rates
(Based on 1 year) Domestic: $50 « International: $85

Publishing Staff

Executive Director/Editor-in-Chief: Lennie Duensing, MEd
Director of Education/Editor: Debra Nelson-Hogan
Director of Publications/Art Director: Carol Harper, MA
Director of Sales and Marketing/Advertising: Jillian Manley
Account Managers/Advertising: Sheila Miller

Publication Details

Circulation: 10,000 per quarter. Each issue of The Pain Practitioner
contains a directory of advertisers, which includes you company name,
product name, website, phone number, and the page on which your
advertisement appears.

Audience: Clinicians who treat patients with pain

Frequency: Quarterly

Issue Months: March, June, September, December

Mailing Dates: Last week of issue month

Agency Discount: 15%

Bonus Distribution
American Academy of Pain Management, Phoenix, AZ (September 2012)

Policy on Advertising Placement
Advertising precedes and follows editorial.

Acceptance of Advertising:
The publisher and editor reserve the right to reject advertising for any
reason. The advertiser must comply with all applicable laws, rules, and
regulations. If an ad is rejected, new copy must be submitted by ad
space closing deadline.

Circulation by Specialty
Contacts
Supported Educational Supplements:
Debra Nelson-Hogan » 212-532-4794
Email: dhogan@seersha.com

Dentistry: 3%

Nursing: 3%

Other: 6%

Mental Health: 5%
Chiropractic: 5%

Physicians
(pain practitioners): 78%

Advertising and Exhibits
Sheila Miller « 209-533-9744

Email: smiller@aapainmanage.org

Corporate Membership, and
Conference Support:
Jillian Manley « 209-533-9744

Email: jillian@aapainmanage.org

Total Circulation 10,000

13947 Mono Way #A * Sonora, CA 95370  Ph 209-533-9744 « Fax 209-533-9750 ¢ Email: sheila@aapainmanage.org * www.aapainmanage.org



Closings Dates are subject to change. No cancellations are accepted after closing date.

Volume/Issue Publication/Month Ad Space Closing Ad Materials Deadline
22 (1) Spring/March 2/10/2012 2/24/2012
22 (2) Summer/June 5/11/2012 5/25/2012
22 (3) Fall/September 7/20/2012 8/03/2012
22 (4) Winter/December 11/02/2012 11/16/2012

Rates: Effective January 2012 Rates are based on total units earned during a 12-month period.

4-Color only 1x 2x 3x 4x 5x 6x 7x 8x

Full Page $2,590 $2,525 $2,462 $2,401 $2,341 $2,282 $2,225 $2,169

% Page $1,990 $1,940 $1,892 $1,850 $1,804 $1,759 $1,715 $1,675

% Page $1,725 $1,682 $1,640 $1,599 $1,559 $1,520 $1,482 $1,445

Y Page $ 920 $ 897 $ 875 $ 853 $ 831 $ 811 $ 790 $ 771

Directory % Page $ 400 $ 390 $ 380 $ 371 $ 361 $ 352 $ 344 $ 335

Classified $40 insertion fee, $5 per line (60 Characters per line, including spaces)
T

4-Color only 1x 2x 3x 4x quantity: 11,000 1x 2x 3x 4x

2nd Cover (Inside front) $3,450 $3,364  $3280  $3,198 2-page insert $ 3,450 $ 3,364 $ 3,280 $ 3,198

3rd Cover (Inside back) $3,450 $3,364  $3,280  $3,198 4-page insert $ 6,900 $ 6,728 $ 6,560 $ 6,396

4th Cover (Back) $3,680 $3,588  $3,498  $3.411 6-page insert $10,350 $10,092 $ 9,840 $ 9,594

Page Facing 2nd Cover $3,450 $3,364  $3,280  $3,198 8-page insert $13,800 $13,456 $13,120 $12,792

Inserts are due 5 days after materials due date. Maximum insert

= weight 80 Ib. Delivery size should be 4" beyond trim lines and not
BRC/Be“y Bands/Cover TIP/POIY Bag inserts folded if a spread. Flats should be 17% x 11% Send inserts to:
Willey Printing Co., 1405 10th Street, Modesto, CA 95354.

Quantity

11,000 11,000 11,000 11,000

3,950 net 6,500 net 6,500 net to 2 oz.: $6,500 net . .
$3950met  $6500net  $6500net  upto 2 oz: $6.500 ne Mechanical Requirements
Advertiser must supply materials. Please contact Sheila Miller

for more information (209-533-9744 or sheila@aapainmanage.org).

Ad Size Live Area/Non-Bleed With Bleed
Publication Specifications Full Page T X9 % 8 % x 114

% Page 7%X7% 8% X 7%
Printing Process: Sheetfed offset % Page Horizontal I hx4 % BAxa%
Color: 4-color process throughout # Page Vertical 3%x9%
Paper Stock: 70lb. gloss book, 801b. gloss cover / Page 3%x4%
Binding: Saddlestitch % Page 3%x2%
Trim Size: 8 12 x 11 Cover tip 8%x9

Back cover ThxT% 8%x8
A hard copy, contract color quality proof must be provided with all Acceptable Media: CD or DVD, email (Stuffit or ZIP compressed
supplied digital ad files. to under 10MB).
File Format: Recommended format is PDF image (minimum 300dpi,  Art may be sent by email attachment to the advertising manager

1200dpi for line art). Press-ready Adobe PDF files, created in Acrobat if the file does not exceed 10MB. If over 10MB, mail on CD or DVD.

Distiller, with all fonts and high-res images embedded, are preferred. . L .
Mail artwork to: Sheila Miller, 13947 Mono Way, Suite A,

Line Art: Line art such as logos must be submitted as vector artwork Sonora, CA 95370.
should be in EPS format. All text must be saved as outlines.

13947 Mono Way #A « Sonora, CA 95370 * Ph 209-533-9744 « Fax 209-533-9750 ¢« Email: sheila@aapainmanage.org * www.aapainmanage.org
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AMERICAN ACADEMY OF PAIN MANAGEMENT

Online Opportunities

An online approach is essential to the success of any product or service. With a reach of over 135,000 + clinicians, the Academy delivers the
traffic, the audience, (both on our website and via email) and the impressions to give your product or service the online presence you need!

When submitting your information and order, please send to CHARPdesigns@comcast.net. Include all files, links to click through to, alt text
(maximum of 10 words), and any additional production information. Also include placement information.

Monthly E-newsletter

E-newsletter cover page pricing

728 % 90 Leader Board $1,950 The most comprehensive pain

180 x 150—Rectangle Banner $1,100

468 x 60-Bottom Banner §750 management news source in the world!

180 x 600-Wide Skyscraper $1,750
Please supply in gif or jpg format.

Second Tier Pages: Stories, Studies and Research Pages 30% off
Third Tier Pages: Products, Clinical Trials, Legislation Pages 40% off

Discounts: Print advertisers receive a 50% discount off of online
advertising rates. All rates are net.

It is recommended that you place your order early, as inventory is in

high demand!

Employment Online Advertising

Recruit the best through the American Academy of Pain Management! ~ Members of the American Academy of Pain Management receive a

Great Exposure, Reach your Target Audience: 10% discount. Members must enter their membership number to
* Reach 135,000 clinicians each month through a link in the e- receive their discount.
newsletter
* Reach the Academy's full membership we will send out an Terms and Conditions
employment alert All postings will run on the AAPM Website. All postings will run for
e Reach 45,000 visitors each month through the Academy website 30 days All postings take up to 5 business days to go live. All job packs
with a direct link from the home page must be used within 12 months of purchase All job postings are
subject to approval. All postings must be sent in a text format to
One on-line job posting $200 sheila@aapainmanage.org
Two on-line job postings $390
Three on-line job postings $570 Contact Sheila Miller for more information 209-533-9744 or
Four on-line job postings $740 sheila@aapainmanage.org

Five on-line job postings $900
Ten on-line job postings $1,750



AMERICAN ACADEMY OF PAIN MANAGEMENT

Annual Clinical Meeting Support
September 20 to 23, 2012
JW Marriott Desert Ridge, Phoenix, AZ

Exhibits

Why should your company or organization exhibit at the Annual Meeting?
This information-rich integrative pain management meeting will be the ideal venue for you to introduce your products and services to the

audience you want. In attendance will be up to 1,500 highly motivated pain management clinicians at the leading edge of the field. The
exhibition provides meeting attendees the opportunity to learn about the latest developments in diagnostics, therapeutics, and products in the
field of pain management.

Booth Pricing

10" x 10' Line Booth $2,800

10" x 10" Corner Booth $3,000

10" x 20' $5,600

10" x 30' $8,400

20" x 20" island $11,200

20' x 30" island $16,800

20" x 40" island $22,400

Support

Symposium Number Available Price
Symposium Six $35,000
Product Theater Six $35,000
Welcome Juice Bar Exclusive $5,000
Hotel Room Key Cards Exclusive $9,500
Video On-demand Exclusive $7,000
Exhibit Hall Refreshment Breaks Four each $5,000
President's Reception Exclusive $25,000
Massage Break Lounge Exclusive $9,500
Writing Pads Portfolio (up to 6 advertising pages) Exclusive $15,000
CE Hands-on Workshop for 20 Continental Breakfast Four $15,000
Aluminum Water Bottle Exclusive $5,500
Room Drop Six $5,000
Handouts Website Exclusive $5,000
Lanyards Exclusive $5,000
Hotel Voicemail Message Four $5,000
Speaker Ready Room Exclusive $5,000
Attendee Bags Exclusive $6,000
Bag Insert Seven $1,000
Pre Registered Attendee Mailing List Unlimited $650

Don't see a sponsorship opportunity that meets your needs? Let us work with you to customize a sponsorship tailored to meet your objectives.



AMERICAN

Annual Clinical Meeting Support

Program Book Advertising

Color
Back Cover (includes 4-color process)

Inside Back Cover (includes 4-color process)

Inside Front Cover (includes 4-color process)

Full Page (8’ x 11, includes 4-color process)

Two-Thirds Page (8% x 7%, includes 4-color process)
Half Page (8% x 5% or 4% x 11, includes 4-color process)
Quarter Page (3% x 4%, includes 4-color process)

Booth ads, % page (includes 4-color process)

Black and White

Full Page (8% x 11)

Two-Thirds Page (8% x 7%)
Half Page (8% x 5% or 4% x 11)
Quarter Page (3% x 4%)

Mailing List
Academy Membership Mailing List
Full List, Approx. 4,500 members

$950

ACADEMY OF

PAIN MANAGEMENT

AMERICAN ACADEMY OF PAIN MANAGEMENT'S
23rd ANNUAL CLINICAL MEETING

EXPLORING

THE SCIENCE

PRACTICING

THE ART

INTEGRATIVE PAIN MANAGEMENT
FOR OPTIMAL PATIENT CARE

$1900
$1800
$1700
$1400
$1300
$1200

$600

$250

$800
$700
$600
$400

Corporate Council Membership

Over the last three years, the Academy has not only expanded
Corporate Member benefits, but has also formed a Corporate Council
for the purpose of building relationships and expanding discussion
with industry members. Through our annual Corporate Council
meetings and through ongoing discussions with Council Members,
our organization has had the opportunity to keep updated on what is
happening in the field from an industry perspective and, in turn,
inform industry members about our mission and programs as an
integrative pain management organization. With our Corporate
Council Members, we also explore ways that we can work together to
advocate for access to care for all those who suffer with pain.

By becoming a Corporate Council Member, your company will be
entitled to the following:

* Representation at the Annual Corporate Council Meeting, where
critical pain management issues and challenges are discussed and
solutions are sought. For example, the Academy is currently
planning to mount an advocacy effort in conjunction with
corporate partners that will include outreach to its 5,000 members

and beyond.

* Regular communications from the Academy with updates about
the organization and support opportunities.

* Recognition on the Academy’s website, in each issue of
The Pain Practitioner, the Academy’s quarterly magazine (reaching
10,000 clinicians), and in the Annual Meeting Program Book.

e Access to Academy-detailed demographics and survey results.

Corporate Council Members can send a representative from their
educational divisions to serve on a special education subcommittee to
discuss scientific advances and how they relate to education (but may
not directly influence program content). Corporate Council Members may
bring one of their scientific staff members to the meeting to attend
classes and will receive up to 26 CME credits at no charge. Only
Corporate Council Members have the opportunity to present Product
Theaters at the Annual Meeting. Throughout the Annual Meeting,
Corporate Council Members are acknowledged in the following ways:

e Each one of your exhibitors will wear a yellow “Corporate Council
Member” ribbon attached to his or her name badge.
¢ You will have first choice of booth location.

Contact Jillian Manley (jillian@aapainmanage.org or 209-533-9744) to become a Corporate Council Member today!



